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Capstone &  
Consumer



John Wiley & Sons
9781119828518
Pub Date: 29/09/2022
$22.50/£14.99 UK/€17.00
EU/€18.90 DE
Paperback

240 Pages

Unashamedly Superhuman
Harness Your Inner Power and Achieve Your Greatest Professional and
Personal Goals
Jim Steele

Summary
Tap into pools of pure potential you didn’t even know you had

In Unashamedly Superhuman: Harness Your Inner Power and Achieve Your Greatest
Professional and Personal Goals, celebrated speaker, strategist, executive coach, and
author Jim Steele delivers an incisive and eye-opening guide to unlocking the hidden
wells of potential in each of us. Grounded in the latest neuroscience research and some
of the best executive coaching techniques on the market today, the book shows you
how to minimize distraction, eliminate unnecessary uncertainty and indecision, and
reveal what you’re truly capable of.

In the book, you’ll discover how to realize your wildest professional and personal goals
by:

Harnessing the power of flow to increase your productivity beyond what you
thought possible
Tap into mindfulness to uncover what your mind is really capable of
Meaningfully challenge yourself – without creating intolerable frustration – by
leading yourself and others on adventures

An indispensable resource for executives, managers, and other business leaders,
Unashamedly Superhuman is the can’t-miss guide to peak performance you’ve been
waiting for.

Comp Titles
No comparable titles have been specified.
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John Wiley & Sons
9781119890430
Pub Date: 27/09/2022
$20.00/£15.99 UK/€17.10
EU/€19.90 DE
Hardcover

192 Pages

Superpower
An Inspiring Story to Overcome Self–Doubt and Unleash Your Authentic
Greatness
Kate Leavell

Summary
Learn to find your own superpowers with this inspiring journey of
self-acceptance

In Superpower, bestselling author Kate Leavell delivers a compelling story of self-love,
appreciation, and the power of sharing and connecting with those around us through
vulnerability and understanding. In the book, a soccer coach tells his players about the
adventures of “the new kid” at school who’s afraid of being teased and bullied. Through
the help of a special teacher, he and his classmates learn to overcome challenges and
harness the power of seeking to understand new perspectives and viewpoints. The
class experiences the power of connection inside the activities during puzzle week, and
along with their new student, finds the confidence to embrace their unique traits and
appreciate and celebrate the uniqueness in each other.

In Superpower, you’ll find:

Games to help you discover common interests and get to know those around you
on a deeper level
Exercises to learn about what it means to have different perspectives and learn
from the stories of others
Discussion questions for deeper reflection and for group book studies

An eye-opening and thought-provoking journey through difference, self-acceptance,
and understanding, Superpower shows us how to impact the world for good using our
very own, built-in superpowers.

Contributor Bio
Kate Leavell (Blaine, MN; kateleavell.com) is a former NCAA lacrosse coach and key
member of the Jon Gordon Companies core team where she creates content for
workshops based on Jon's proven principles, develops collegiate leadership
infrastructure, delivers training, workshops, consulting, and keynotes, and advises all
levels of business leadership and sports teams across the country.

Comp Titles
No comparable titles have been specified.
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Dummies



John Wiley & Sons
9781119885368
Pub Date: 20/09/2022
$29.99/£21.99 UK/€25.70
EU/€26.90 DE
Paperback

368 Pages

Cryptocurrency Mining For Dummies(2nd Edition)

Peter Kent, Tyler Bain

Summary
Untangle the steps to mine crypto, including new coins and services

The cryptocurrency market moves quickly and miners and investors need the latest
information to stay ahead of the game. This edition of Cryptocurrency Mining For
Dummies has the insight you need to get started with mining. You'll learn what goes
into building a mining rig that can complete cryptocurrency transactions and reap the
rewards in the form of new coin. You also discover how to join existing mining
programs. Whatever your crypto goals, Dummies will make it easy for you to
understand, engage in, and invest in mining. You'll even get an up-to-date primer on
the evolving legal situation and an idea of what to expect in the future of crypto.

Understand the basics of mining cryptocurrency and get started with your own
mining operation
Explore the latest cryptocurrencies and mining services so you can mine your
own or invest wisely
Get involved in crypto mining with the hardware you already have, or build a
new, powerful mining machine
Become an expert on the latest mining trends so you can identify new ways to
profit in the crypto space

With this book, you've got insider advice on choosing which cryptos to mine, riding out
market fluctuations, creating pool accounts, and more. There's no time like the present
to get started with crypto mining.

Contributor Bio
Peter Kent and Tyler Bain (metro Denver, CO) return as authors of this updated edition.
Peter created the Crypto Clear video course to assist would-be investors in
understanding cryptocurrency. He is also author of SEO For Dumimes and serves as a
corporate consultant and expert witness in technology litigation. Tyler is a professional
electrical engineer who's both an active crypto miner and a tech consultant to mining
firms. The duo also paired to create the fully rewritten 2nd Edition of Bitcoin For
Dummies.

Comp Titles
Cryptocurrency Mining For
Dummies

Kent,
Peter

John Wiley &
Sons 02/01/2020 9781119579298

1119579295
£21.99
GBP Paperback

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119896005
Pub Date: 13/09/2022
$29.99/£21.99 UK/€25.70
EU/€26.90 DE
Paperback

464 Pages

Training & Development For Dummies(2nd Edition)

Elaine Biech

Summary
Retain outstanding talent with a successful training and development
program

One of the best ways to retain great talent in your business is to deliver a strong
training and development program—and this book gives you the tools to do just that.
Featuring the latest strides in talent development, such as social learning, hybrid
training, creating videos, and more, it arms you with everything you need to upskill
employees to be more effective, productive, satisfied, and loyal.

•Develop a robust training and development program

•Foster a supportive and innovative work environment

•Use mentoring, coaching, and informal learning effectively

•Align learning to your organization’s needs

Engage your employees with a motivating training program using the helpful guidance
in Training & Development For Dummies!

Contributor Bio
ELAINE BIECH (NORFOLK, VA) is president and managing principal of ebb associates
inc, an organizational and leadership development firm that helps organizations work
through large-scale change. Her 30 years in the training and consulting field includes
support to private industry, government, and non-profit organizations. She is the
author of the previous edition of Training & Development For Dummies.

Comp Titles

Training For Dummies Biech,
Elaine

John Wiley &
Sons 29/03/2005 9780764559853

0764559850
£13.99
GBP Paperback

Training & Development For
Dummies

Biech,
Elaine

John Wiley &
Sons 14/07/2015 9781119076339

1119076331
£19.99
GBP Paperback

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119883326
Pub Date: 21/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

304 Pages

Fantasy Football For Dummies 2nd Edition(2nd Edition)

Martin A. Schulman

Summary
Get in the game and start building your dream team

Millions of people worldwide play fantasy football, and you can join the fun with
Fantasy Football For Dummies. We’ll teach you the basics and give you the skills you
need to create and manage your ultimate fantasy team. Learn how to scout and draft
players, use the best strategies to compete against other fantasy owners, and win your
fantasy league championship. You can easily manage your team and stay up to date on
player stats with the how-tos and insider tips in this book. Check out this fun and
entertaining guide to fantasy football and you’ll be on your way to becoming a
successful fantasy team owner, manager, and coach.

Understand how fantasy football works
Learn about the various fantasy league options
Draft and manage your fantasy team, and change your roster effectively week to
week
Maximize your chances of winning with effective tips and strategies

This Dummies guide—updated with the latest apps and rule changes—is for the
millions of people who are already playing fantasy football today and want to improve
their fantasy league performance, and it’s perfect for beginners interested in joining a
league and learning the basics. Yes—that means you!

Contributor Bio
**Please note: The author of 2E is the same author as 1E, he changed his name from
Signore to Schulman. Martin Schulman (New York, NY) is an entertainment industry
executive who oversees production teams that distribute more than 5,000 pieces of
original digital content per year, spanning all genres - documentaries, animation,
comedies, celebrity, and lifestyle. Currently a vice president of video production at
Industrial Color Studios, Martin has collaborated with teams at Condé Nast
Entertainment, the Golf Digest Digital Channel, Warner Bros. and Fox Studios, to name
a few.

Comp Titles
Fantasy Football For
Dummies

Signore,
Martin

John Wiley &
Sons 03/07/2007 9780470125076

0470125071
£16.99
GBP Paperback Lifestyle, Sport &

Leisure

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119893653
Pub Date: 28/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

440 Pages

Soccer For Dummies(3rd Edition)

Thomas Dunmore

Summary
Flick, fake, and dribble your way to soccer mastery

Prepare for the World Cup or learn the rules for your own indoor or outdoor league,
with Soccer For Dummies. We cover the world’s most popular sport from one end of
the field to the other, starting with the history of soccer and the basics of the game.
Discover the positions on the field, the best tactics for winning, and the skills the
players (including you!) need in order to dominate. This update to the comprehensive
guide introduces you to all the greats—Ronaldo, Messi, Neymar, and up-and-comers
whose moves you’ll want to know. You’ll also get descriptions of various leagues
around the globe, and the lowdown on where you can find soccer games and
resources, online and elsewhere.

Learn how soccer got to be the #1 most popular sport in the world
Get up to speed on the world’s best leagues, teams, and players, so you can
follow and enjoy the World Cup
Discover tips on playing and coaching, plus fun soccer facts and resources for
learning more
Become the ultimate soccer fan with your newfound knowledge of the game

Soccer For Dummies is for anyone who wants to learn more about soccer, the rules,
how the game is played, how professional leagues operate around the world, and how
to follow them.

Contributor Bio
Tom Dunmore (Indianapolis, IN) is the author of Historical Dictionary of Soccer
(Scarecrow Press, 2011), and the editor of several soccer websites and blogs, including
XI Quarterly and Pitch Invasion. He was formerly an Editor at Scarecrow Press, an
imprint of the Rowman and Littlefield Publishing Group, and was responsible for
selecting and editing books published under the soccer series. From 2012 to 2017, Tom
was Senior Vice-President of Marketing and Operations for Indy Eleven Professional
Soccer (United Soccer League). Scott Murray (non-participating author) is a soccer
writer for the Guardian, the Fiver, FourFourTwo, GQ and Men's Health. He is the author
of two soccer books, And Gazza Misses The Final, and The Title: The Story of the First
Division.

Comp Titles

Soccer For Dummies Dunmore, Thomas John Wiley & Sons 08/03/2013 9781118510667
1118510666 £16.99 GBP Paperback

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119894650
Pub Date: 27/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

400 Pages

Brazilian Portuguese For Dummies(3rd Edition)

Karen Jacobson-Sive

Summary
Language learning is easy with Dummies

Brazilian Portuguese For Dummies can help you achieve your goals of learning another
language. Traveling to Brazil? Taking a class in school? Want to meet people and pick
up a new hobby? Just curious about the sixth most spoken language in the world?
We’ve got you covered, with easy-to-follow lessons on the basics, plus phrases and
topics you need to know, like greetings, travel phrases, business phrases, numbers and
measurements, and social media. Add speaking Portuguese to the long list of cool
things you can do—with the help of Brazilian Portuguese For Dummies.

Start from the beginning and learn the very basics of Brazilian Portuguese
Practice authentic phrases for travel, business, and communicating online
Perfect your pronunciation with bonus audio tracks, and discover fun facts about
Brazilian culture
Get recommendations for movies, travel tips, and more

Whether you’re studying Portuguese for business, school, or pleasure, Dummies is the
best guide for getting started with this beautiful language.

Contributor Bio
KAREN JACOBSON-SIVE (BOSTON, MA) is fluent in Brazilian Portuguese. She worked
as a journalist in Brazil for many years before re-locating to New York where she
taught language classes. She is the author of the previous editions of Portuguese For
Dummies.

Comp Titles
Portuguese For
Dummies

Keller,
Karen

John Wiley &
Sons 15/02/2013 9781118399217

1118399218
£16.99
GBP Paperback Language

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119891277
Pub Date: 27/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

512 Pages

Homebrewing For Dummies, 3rd Edition(3rd Edition)

Marty Nachel

Summary
Get hoppin’ with this guide to microbrewing your own beer

Thinking of brewing your own beer or want to know how it’s done? Homebrewing For
Dummies is for you. If you’re ready to take a crack at making your own brew, you’ll
need this guide to the supplies, ingredients, and process of crafting the perfect beer.
Follow our recipes for lager, porter, stout, and other brew types—or invent your own.
When you’ve tasted your perfect creation (and after the hangover wears off), we’ve got
you covered with ideas for entering your beer into homebrewing competitions and
selling your beer.

This new edition keeps pace with the exciting world of small-batch beer, introducing
you to new flavors and varieties that are popular on the microbrew circuit. We’ve also
got the details on the latest at-home brewing equipment, software and apps, and
resources you can tap (get it?) to make a better beer. Not an IPA person? Not to worry!
You can also make your own hard seltzers, flavored malt beverages, and juice drinks
with this handy how-to.

Get recipes and instructions for brewing lagers, porters, and other beers at home
Enhance the quality of your small-batch brews and make your operations more
eco friendly
Enter homebrewing competitions with your beer, hard seltzer, and malt
beverages
Discover new gadgets, apps, and resources that can make home brewing even
easier

Homebrewing For Dummies is for anyone looking for a fun and easy-to-use guide to
the exciting, rewarding, and refreshing hobby of beer brewing.

Contributor Bio
Marty Nachel (Orland Park, IL) has been involved in the craft beer industry for over
thirty years and has worn many different hats -as a homebrewer and a homebrew
supply shop owner, as a writer and book author, as a professional beer judge, as a
brewery salesperson and beer retailer, as a corporate beer trainer, and, for the past six
years, a beer educator. Few people have the same level of expertise and experience in
this field.

Comp Titles

Homebrewing For Dummies Nachel, Marty John Wiley & Sons 01/04/2008 9780470230626
0470230622 £13.99 GBP Paperback

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119888970
Pub Date: 21/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

416 Pages

String Theory For Dummies, 2nd Edition(2nd Edition)

Andrew Zimmerman Jones, Alessandro Sfrondrini

Summary
Unravel the secrets of the universe and untangle cutting-edge physics

Yes, you actually can understand quantum physics! String Theory For Dummies is a
beginner’s guide, and we make it fun to find out about the all the recent trends and
theories in physics, including the basics of string theory, with friendly explanations.
Build a foundation of physics knowledge, understand the various string theories and
the math behind them, and hear what the opponents to string theory have to say. It’s
an exciting time to be alive in advanced physics, and this updated edition covers what’s
new in the string world—the Large Hadron Collider, the Higgs Boson, gravitational
waves, and lots of other big headlines. Unleash your inner armchair physicist with
String Theory For Dummies.

Brush up on the basics of physics and the approachable math needed to
understand string theory
Meet the scientists who discovered string theory and continue to make waves
(and particles) in the physics world
Understand what it’s all about with real-world examples and explanations
Learn why string theory is called "The Theory of Everything"—and what it means
for technology and the future

Aspiring scientists or life-long learners will both be able to gain valuable information
from this book. This accessible intro into string theory is for the theorists inside
anyone.

Contributor Bio
ANDREW ZIMMERMAN JONES (ANDERSON, IN) is the physics guide at About.com,
where he writes lessons and explanations for common physics problems and questions.
Andrew earned his degree in Physics from Wabash college and his PhD in Mathematics
from Purdue University. He is the author of the previous edition of String Theory For
Dummies.

Comp Titles
String Theory For
Dummies

Jones, Andrew
Zimmerman

John Wiley
& Sons 13/11/2009 9780470467244

047046724X
£16.99
GBP Paperback Mathematics &

Science

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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John Wiley & Sons
9781119894810
Pub Date: 06/09/2022
$24.99/£17.99 UK/€21.40
EU/€21.90 DE
Paperback

360 Pages

Biology Workbook For Dummies, 2nd Edition(2nd Edition)

Rene Fester Kratz

Summary
Get a feel for biology with hands-on activities

Biology Workbook For Dummies is a practical resource that provides you with activities
to help you better understand concepts in biology. Covering all the topics required in
high school and college biology classes, this workbook gives you the confidence you
need to ace the test and get the grade you need. Physiology, ecology, evolution,
genetics, and cell biology are all covered, and you can work your way through each one
or pick and choose the topics where you could use a little extra help. This updated
edition is full of new workbook problems, updated study questions and exercises, and
fresh real-world examples that bring even the tough concepts to life.

Get extra practice in biology with activities, questions, and exercises
Study evolution, genetics, cell biology, and other topics in required biology
classes
Pass your tests and improve your score in high school or college biology class
Demystify confusing concepts and get clear explanations of every idea

Great as a companion to Biology For Dummies or all on its own, Biology Workbook For
Dummies is your practice supplement of choice.

Contributor Bio
Rene Fester Kratz (Everett, WA) is a Biology and Global Health instructor at Everett
Community College and holds a Ph.D. in Botany from the University of Washington.
Shes passionate about teaching science in a way that makes it accessible and
comprehensive for all readers. Kratz is the author of several For Dummies titles,
including Molecular & Cell Biology For Dummies 2nd Edition, Biology For Dummies 2nd
Edition, Biology Essentials For Dummies, and Botany For Dummies.

Comp Titles
Biology Workbook For
Dummies

Kratz, Rene
Fester

John Wiley
& Sons 04/05/2012 9781118158401

1118158407
£13.99
GBP Paperback Mathematics &

Science

No sales or stock history loaded for this organisation. If you think there should be or would like to learn how to load this data, Click here.
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Jossey-Bass



Jossey Bass
9781119832416
Pub Date: 13/09/2022
$25.00/£18.99 UK/€21.40
EU/€22.90 DE
Paperback

240 Pages

Culture to the Max!
Culturally Responsive Teaching and Practice
David McDonald, Danielle Ross, Andre Ross, Shontoria Walker

Summary
Transform your classroom and school and create opportunities for students
from all cultural backgrounds

Culture to the Max!: Culturally Responsive Teaching and Practice presents readers with
a powerful new set of Culturally Responsive Teaching standards that can be used by
teachers and administrators to counter institutionalized racism and white supremacy.
The book offers an in-depth look into the practice and implementation of Culturally
Responsive Teaching that can inform curriculum development, teacher evaluation, and
classroom and culture evaluation.

In this book, readers will find:

The criteria necessary to apply consistent reliability and efficacy guidelines to
culturally responsive practices
A seven-pillar Culturally Responsive Teaching framework that includes essential
skills development, experiential learning, leadership development, identity
development, restorative justice, social and emotional learning, and sociopolitical
consciousness
Expert opinions, practice tips, and personal anecdotes that address the
challenges and triumphs of the implementation of culturally responsive classroom
behaviors

Perfect for K-12 educators and administrators, Culture to the Max! also belongs in the
libraries of teachers-in-training and higher education professionals who seek to
acknowledge, respond to, and celebrate the right of all students to enjoy full and
equitable access to education.

Contributor Bio
Education PowerED (Dallas, TX) is on a mission to generate culturally responsive
solutions and resources to energize educators, empower students, and eradicate
education inequity. Launched in February 2019, Education PowerED is one of the
fastest growing movements in education promoting culturally responsive teaching
practices to transform schools and shift the culture of education. Over 20,000+
educators engage with the brand daily. They facilitate professional development
trainings (Educator Empowerment Series) and develop culturally responsive classroom
lessons, tools and resources. They also collaborate with community organizations to
host educator focused programs and events.

The co-authors of this book include David McDonald, M.Ed., Founder & Managing
Partner; Danielle Ross, M.Ed., Co-founder & Partner; Andre Ross, M.Ed., Co-founder &
Partner; and Dr. Shontoria Walker, Ed.D., Executive Director & Partner.

Comp Titles
No comparable titles have been specified.
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Jossey Bass
9781119840978
Pub Date: 12/09/2022
$25.00/£18.99 UK/€21.40
EU/€22.90 DE
Paperback

208 Pages

Leading Equity
Becoming an Advocate for All Students
Sheldon L. Eakins

Summary
Transform your school and your classroom with these best practices in equity 

That the typical modern classroom lacks equity will come as no surprise to many
educators. But few resources explain how to remedy that situation in the here and
now. 

Leading Equity delivers an eye-opening and actionable discussion of how to transform
a classroom or school into a more equitable place. Through explorations of ten
concrete steps that you can take right now, Dr. Sheldon L. Eakins offers you the skills,
resources, and concepts you’ll need to address common equity deficiencies in
education. You’ll learn about: 

Things you can do today to advance the cause of equity in your classroom, from
reconsidering your language choices to getting to know yourself and your
students 
Using social justice as the basis for your advocacy for equity 
How to promote a decolonial atmosphere and model vulnerability and humility for
your students and colleagues 

Ideal for educators and educational leaders at all stages of their careers, Leading
Equity will help you improve your ability to offer an equitable environment to all
of your students. 

Contributor Bio
Sheldon L. Eakins, Ph.D. (Pocatello, ID) is the Director of the Leading Equity
Center and host of the Leading Equity Podcast. With over a decade of years in
education, he has served as a teacher, principal, and Director of Special Education. Dr.
Eakins has a passion for helping educators accomplish equitable practices in their
schools. He has earned a B.S. degree in Social Science Education, a M.S. degree in
Educational Leadership, and a Ph.D. in K-12 Education.

Comp Titles
No comparable titles have been specified.
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Jossey Bass
9781119863021
Pub Date: 06/09/2022
$30.00/£22.99 UK/€25.70
EU/€27.90 DE
Hardcover

336 Pages

From Reopen to Reinvent
(Re)Creating School for Every Child
Michael B. Horn

Summary
A practical blueprint to rebuilding an education system that is no longer
working for its students

In From Reopen to Reinvent, distinguished education strategist Michael B. Horn
delivers a provocative and eye-opening call to action for the overthrow of an education
system that is not working well for any of its students. Grounded in what educators
should build in its place to address the challenges that stem from widespread unmet
learning needs, the book walks readers through the design of a better path forward.

Using time-tested leadership and innovation frameworks like Jobs to Be Done, “Begin
with the End,” tools of cooperation, threat-rigidity, and discovery-driven planning, From
Reopen to Reinvent offers a prescriptive and holistic approach to the purpose of
schooling, the importance of focusing on mastery for each student, and the ideal use of
technology. It also provides readers with:

A set of processes and ideals that schools should implement to deal with the
challenges they presently face
A way to transform threats into opportunities using threat-rigidity research
A discussion of how the COVID-19 pandemic revealed that schools are not as
flexible and equitable as we need them to be

Perfect for K-12 educators and parents and school board members involved in the
school community, From Reopen to Reinvent is also an essential resource for
professionals working in education-related non-profits and state education agencies.

Contributor Bio
Michael B. Horn (Lexington, MA) is a writer and speaker who is passionate about
the future of education and creating a world in which all individuals can build their
passions and fulfill their potential. Horn is a senior strategist at Guild Education, which
partners with leading employers and organizations to help offer education and
upskilling opportunities to America's workforce. He is also the co-founder of and a
distinguished fellow at the Clayton Christensen Institute for Disruptive Innovation. He
is the author and coauthor of multiple books, white papers, and articles on education,
including Disrupting Class: How Disruptive Innovation Will Change the Way the World
Learns, Choosing College: How to Make Better Learning Decisions Throughout Your
Life, and the bestselling Blended: Using Disruptive Innovation to Improve Schools.

Comp Titles
No comparable titles have been specified.
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Jossey Bass
9781119814320
Pub Date: 20/09/2022
$30.00/£22.99 UK/€25.70
EU/€27.90 DE
Paperback

208 Pages

The Social Emotional Classroom
A New Way to Nurture Students and Understand the Brain
Anna-Lisa Mackey, Melissa Ragan

Summary
Learn to implement powerful new learning techniques in your classroom
experience 

In The Social Emotional Classroom, celebrated educators and authors Anna-Lisa
Mackey and Melissa Ragan deliver an insightful, rigorous, and accessible treatment
of social emotional learning in education. Using research from the Theory of
Constructed Emotion, the authors highlight the relationship between the new view of
neurobiology and Social Emotional Learning. 

The book connects five key competencies, including self-awareness, social awareness,
self-management, responsible decision-making, and relationship skills, to this new
understanding of the brain. You’ll also learn from: 

Teacher stories included in each chapter 
The inclusion of over two decades worth of experience and research in the field
of social and emotional learning  
Instructions and guides for educators to embed social and emotional learning
into their everyday practices 

Perfect for K-12 educators, principals, superintendents, and other education
leaders, The Social Emotional Classroom will also earn a place in the libraries of
parents and caregivers who are responsible for young people’s day-to-day learning. 

Comp Titles
No comparable titles have been specified.
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Business



John Wiley & Sons
9781119673088
Pub Date: 22/09/2022
$24.95/£14.99 UK/€17.00
EU/€25.00 DE
Paperback

336 Pages

Decoded(2nd Edition)

The Science Behind Why We Buy, 2nd Edition
Phil P. Barden

Summary
A groundbreaking exploration of purchasing behaviour and its essential role
in smarter marketing practices to benefit your organization.

If you understand why people buy, you are already one step ahead in reaching out to
them effectively with your products and services. Decoded: The Science Behind Why
We Buy, 2nd Edition offers a groundbreaking exploration into the science of purchasing.
The book specifically demonstrates why decision science has proven invaluable to the
field of marketing by helping to explain purchasing behaviours.

Decoded delivers a practical framework and guidelines for applying science to the
marketing practices you use every day. As a marketing professional, you can look to
this second edition for behavioural knowledge, timely case studies, and an
understanding of methodologies. You’ll gain advice on how to employ knowledge about
behaviours for more effective brand management, from strategy to implementation to
new product development.

You’ll also gain useful insight into the latest research on consumer motivations that
lead to purchasing decisions. Learn more about what happens in the human brain as
buyers make their choices. The revised edition provides new material that marketers
can apply to informed, successful practices.

• Gain an understanding of the Jobs to Be Done (JTBD) approach.

• Take a closer look at the Ferrero neuroscience study that supports JTBD.

• See updated and relevant case studies of JTBD at work.

• Discover how to engage customers through digital touchpoints.

If you’re a marketing practitioner, an understanding of decision science will enhance
your day-to-day work. Decoded helps you see how science and marketing come
together. Immerse yourself in the science of why people buy and gain a stronger base
of knowledge as you develop strategies, implement marketing plans and meet
customer needs through innovation.
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The Metaverse Handbook
Innovating for the Internet's Next Tectonic Shift
QuHarrison Terry, Scott "DJ Skee" Keeney, Paris Hilton

Summary
The metaverse is here. Are you ready?

In The Metaverse Handbook: Innovating for the Internet's Next Tectonic Shift, a duo of
experienced tech and culture experts delivers a can't-miss guide to participating in the
most promising new technology since the advent of the web. Through dozens of
metaverse creator case studies and concise, actionable insights, you'll walk away from
this book understanding how to explore and implement the latest metaverse tech
emerging from blockchain, XR, and web3.

In The Metaverse Handbook, you'll discover:

What the metaverse is, why you should care about it, and how to build your
metaverse strategy
The history of the metaverse and primers on critical technologies driving the
metaverse, including non-fungible tokens, XR, the blockchain, and web3
How to unearth unique metaverse opportunities in digital communities,
commerce, and immersive experiences

As the metaverse has rapidly become the technology platform and marketing buzzword
of the future, this new reality for companies, creators, and consumers is not easily
understood at the surface level. Those who aim to be at the forefront of this exciting
new arena must first understand the foundations and central technologies of the
metaverse.

An essential resource for digital professionals, creators, and business leaders in the
vanguard of the coming technology revolution, The Metaverse Handbook provides the
go-to roadmap for your journey into the metaverse.
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Digital Operating Model
The Future of Business
Rajesh Sinha

Summary
Build your company’s next-generation growth strategy by using emerging
technologies to disrupt your field and energize your business

In Digital Operating Model: The Future of Business, digital strategist and execution
expert Rajesh Sinha delivers a robust and practical operating blueprint for digital
transformation. Applicable to any industry, any size company, this playbook helps
executives, professionals, managers, founders, owners, and other business leaders
understand the importance and realize the benefits of a digital future for their
companies—all without having to spend massive amounts of money in the process.

The author explores effective methods to create multiple digital accelerators, develop
cultural alignment that fosters innovation and delivers rapid solutions, and shares
insights into the new mantras of our goods-and-services on-demand economy. Readers
will also find:

Step-by-step guidance to implementing a digital platform strategy that leads to
exponential business growth
Methods for designing and applying new businesses processes that create better
experiences internally for your teams and externally for your customers and
customers’ customers, which also leads to exponential business growth
Real-life examples and case studies of businesses that have achieved successful
digital acceleration and grown dramatically in the process

Digital Operating Model shows readers how to meet their professional objectives while
realizing profound transformation that offers innovative and durable differentiation both
in terms of purpose and profits.
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At the Speed of Irrelevance
How America Blew Its AI Leadership Position and How to Regain It
Al Naqvi, Mani Janakiram

Summary
Get the inside story of American Artificial Intelligence (AI) failure and fall:
Learn how to reassume American AI leadership and win against China

On the eve of the Sino-American great power competition General Mattis challenged
America to move forward at the speed of relevance. To compete effectively America
needed to excel in its AI capacity. The call fell on deaf ears - and years later the nation
found itself sliding towards a state of irrelevance on the global stage. A series of
blunders contributed to what President Biden calls American AI's "failing and falling
behind."

This is the story of American AI's fall from grace. Capturing the live moments of
American excitement and mastery of AI to the tragedy of ending up behind China, the
authors give a behind the scenes account of what transpired. Get an inside view on
who dropped the ball at a time when America needed its best leadership. As the
mystery unravels, it shows the great misses and deceptions, colossal mistakes, policy
failures, and negligence that cost America its leadership position.

This story could become the story of America’s own decline and fall. But there is hope.
In the past America has shown resilience to bounce back from the agony of defeat to
win in the long run. This book gives a path to rebuild American AI and secure such a
victory.

Whether you are a business leader or a policy analyst, a supply chain expert or an
academic, a congressmember or an agency head At the Speed of Irrelevance: How
America Blew Its AI Leadership Position and How to Regain It will change your thinking
about your responsibility to your firms, agencies, and the country. This will be the most
timely and patriotic book you will ever read.
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Launchpad Republic
America's Entrepreneurial Edge and Why It Matters
Howard Wolk, John Landry

Summary
Will America's entrepreneurial spirit continue to define its destiny? What can
the rest of the world learn from America's experience?

In Launchpad Republic: America's Entrepreneurial Edge and Why it Matters to All of Us,
Howard Wolk and John Landry provide an insightful and thought-provoking history of
entrepreneurship in the United States, with a focus on the political, legal, and cultural
forces that have sustained "creative destruction" and propelled the country forward for
more than 200 years. In telling this story, the book highlights the critical features that
have set America apart from other countries and identifies the key attributes necessary
for it to maintain leadership for years to come.

Entrepreneurship is a rebellious act, and America's democratic system is unique in
enabling new companies to challenge established ones. As a result, the country enjoys
not just more robust start-up activity, but also a dynamism that forces big companies
to improve—or face the consequences. It protects both property rights and the right to
compete in ways not enjoyed elsewhere, encouraging investment and innovation. Aside
from assessing how American entrepreneurial capitalism unfolded, the authors address
current challenges such as the rise of the "Big Tech", concerns about inequality,
inclusivity and sustainability, and the evolution toward stakeholder capitalism. They
compare the American approach to both Continental Europe's consensus-oriented
framework and China's authoritarian model.

Launchpad Republic offers readers:

Insights into how America's political, legal and cultural history helped make the
country the most dynamic economy in the world since inception
A framework for understanding how the country's balanced and limited
government, decentralized financial and corporate system, and responsiveness to
consumers all served to enable innovation and improved standard of living while
avoiding many of the pitfalls of cronyism and protectionism
Fascinating comparisons between the United States and other countries, both
historical and contemporary, that provide important context to many of today's
critical issues

A book that covers important topics in an easy to read style, Launchpad Republic
belongs in the library of every policy wonk, capitalist, entrepreneur, founder, business
leader, amateur historian, and technologist with an interest in how America's relentless
entrepreneurial spirit has influenced—and will influence—its destiny.
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The Soul of Startups
The Untold Stories of How Founders Affect Culture
Sophie Theen

Summary
Discover how a founder’s personality can impact the culture of a startup

In The Soul of Startups: The Untold Stories of How Founders Affect Culture, award-
winning HR and diversity and inclusion professional Sophie Theen delivers an insightful
and eye-opening discussion of the importance of culture in the vibrant and, sometimes,
chaotic world of startup enterprise. In the book, you’ll hear from a people management
expert who has sat alongside those who launch exciting new ventures.

The author describes company founders who lacked the emotional maturity and
intelligence to start an organization on which an entire team would rely for their
wellbeing, as well as those who excelled at creating environments that allowed their
team members to thrive, personally and professionally. You’ll also find:

Unvarnished truths from people who have lived through the ups and downs of
the startup experience
Celebrations of the people who have worked for—and with—the celebrity CEOs to
help them realize their vision
Illuminating stories of the journeys of startup operators, including the good, the
bad, and the ugly

A can’t-miss resource for company founders, entrepreneurs, managers, executives,
and startup professionals, The Soul of Startups also belongs in the libraries of human
resources and people management professionals seeking unique insights into how the
personalities of startup founders shape the structures, processes, and realities of
working in a fast-growing company.
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Get in the Game
How to Level Up Your Business with Gaming, Esports, and Emerging
Technologies
Jonathan Stringfield

Summary
An essential guide for marketers and execs wishing to integrate their brands
with modern games and esports

In Get in the Game: How to Level Up Your Business with Gaming, Esports, and
Emerging Technologies, decorated gaming and social media research and marketing
executive Jonathan Stringfield delivers a roadmap to understanding and navigating
marketing and business integrations into the gaming ecosystem: who plays games
(and why), how modern games are created and oriented around the world of esports,
and where brands can get involved with modern games.

This book explains the breadth and depth of the gaming audience, describing the
rapidly changing demographics of modern games and the various motivations gamers
have for playing games. It also unpacks the history of gaming and how it has impacted
the creative processes and output from the industry. Finally, it offers a practical guide
for brands wishing to integrate themselves into new gaming environments, with an
emphasis on maximizing success for marketers, developers, content creators, and
fans.

Get in the Game provides:

A thorough introduction to why marketers and executives must pay closer
attention to gaming, as well as existing roadblocks to understanding the gaming
industry
Comprehensive explorations of the psychology and motivations of gaming, and
implications towards messaging and brand safety.
Practical discussions of gaming as a competitive platform or streaming viewing
experience.
In-depth examinations of gaming ad placements, deep marketing integrations
between companies and games, and future directions for the industry and how it
relates to the emergence of the metaverse.

Perfect for marketing strategists, brand managers, and Chief Marketing Officers, Get in
the Game will also earn a place in the libraries of executives seeking to connect with
the misunderstood yet largest segment in consumer entertainment.

Contributor Bio
Jonathan Stringfield is VP and Global Head of Business Marketing, Measurement and
Insights at Activision Blizzard across the Media and Esports businesses. In this role he
oversees a global team responsible for crafting legendary marketing experiences,
conducting rigorous science to substantiate the unique power of gaming to advertisers,
and supplying partner teams with evidence-based insights that drive innovation.
Previously, Stringfield was Director, Marketing Insights and Analytics at Twitter where
he was responsible for all measurement and ad effectiveness research for the US
advertising business. Prior to that, he was an early member of Facebooks
measurement solutions research team and led demographic research for Nielsens TV
and media research services. He holds a PhD in Sociology, where his NSF-funded
research focused on identity and audience conceptions among users of social media
technologies.

Comp Titles
No comparable titles have been specified.

Wiley EMEA Trade Catalogue September 2022



John Wiley & Sons
9781119822479
Pub Date: 06/09/2022
$28.00/£21.99 UK/€24.00
EU/€26.90 DE
Hardcover

208 Pages

Driving Results
Six Lessons Learned from Transforming An Iconic Company
Gary A. Garfield

Summary
Discover the keys to effective organizational transformation from an author
who did it as the CEO of an iconic company

In Driving Results: Six Lessons Learned from Transforming an Iconic Company,
now-retired Chief Executive Officer Gary Garfield delivers an incisive and eye-opening
road map of how transform any organization, department, or group. Through a series
of massive changes, Garfield drove record results while the CEO. By sharing his
learnings on driving change in this insightful book, you’ll learn how you can use the six
essential elements to drive results through change at your organization or with your
team.

In the book, the celebrated author presents:

Startling insights into the symptoms of a dysfunctional organization or
group—and how to turn it around
Comprehensive explanations of each of the six keys to transformation and how to
implement them in any company or team
Strategies for selling change throughout your organization or group to ensure its
success
The hallmarks of successful change leaders
The importance of culture and how to change it
Critical people issues that so often arise during transformation efforts and how to
deal with those issues

A must-read collection of thought-provoking, practical, and hands-on methods for
delivering impactful and quantifiable change in any environment, Driving Results is the
blueprint for transforming any organization or group into a high-performing and
culturally healthy powerhouse.

Contributor Bio
Gary Garfield (Nashville, TN) is the former CEO of Bridgestone Americas Corp, the
north American division of the Bridgestone Tire Company, borne out of Bridgestone's
acquisition of one of its largest competitors, Firestone (upwards of 55,000 employees
across 5 continents). Gary is a speaker at and consultant, as well as a frequent guest
lecturer at a number of colleges and universities such as Yale, Wharton, Vanderbilt,
West Point, and many more. Gary also sits on the board of two startups for whom he
acts as a strategic advisor.

Michelle Herlein (Michele.Herlein@bargedesign.com; Nashville, TN) is the CHRO
for Barge Design Solutions, an architecture and engineering firm. Michelle's efforts at
Barge Design have resulted in the company being named by Humana as one of the 10
workplaces in the nation with a workforce fully engaged in wellness and earning Barge
Design a 'Great Place To Work' certification. Prior to her current role, Michelle was VP of
Talent, Organization, and Culture at Bridgestone America and played a big role in
helping to turn the workplace culture around completely. Michelle also speaks several
times per year and acts as a consultant to a number of Barge clients. She is the
cofounder of Impact Nashville.
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The New Leader's 100–Day Action Plan(5th Edition)

Take Charge, Build Your Team, and Deliver Better Results Faster
George B. Bradt, Jayme A. Check, John A. Lawler

Summary
Maximize your remote and in-person leadership impact in your first 100 days

The New Leader’s 100-Day Action Plan has sold over 100,000 copies because it's so
practical. The author team of accomplished private equity/M&A transition leaders
explains in great detail, how to succeed in new leadership roles, build
high-performance teams, execute winning strategies, and achieve organizational goals.
The heavily revised 5th edition explains how to your due diligence before accepting a
new role, and how to lead in remote or hybrid environments and how to leverage
diversity, equity, and inclusion to meet team goals, drive growth and enhance any
organization.

Readers will also find:

Roadmaps, tools and tips to understanding, improving, and leading
organizational change, including digital initiatives
New chapters focused on crisis situations, post-M&A integrations, turnarounds,
and transformations
Practical counsel on managing your Board

A critical resource for leaders in any industry, The New Leader’s 100-Day Action Plan
walks you through your first days, weeks, and months in any new leadership role,
when stakes are high and time is of the essence.

Comp Titles
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The Blockchain Internet
How Blockchain Breakthroughs Empower the Cryptocurrency, Privacy, and
Security Foundations of the Metaverse
Winston Ma, Ken Huang

Summary
The COVID-19 pandemic has highlighted the inadequacies of the world’s collective
approach to data. The inability, and sometimes unwillingness, to share and use data to
combat COVID-19 or to protect against predatory uses of data has negatively impacted
individuals, private enterprise, research institutions and governments around the
globe. A lack of trust combined with asymmetric economic interests are slowing
progress – especially in the cross-border context. The explosion of ransomware and
software supply chain attack in 2021 exposed the vulnerability of the centralized data
storage within enterprises, big and small. The current crisis illustrates that without
proper technology, protocols and governance, society risks creating either a world in
which access to data is overly restricted and impedes human progress and innovation,
or one in which data-sharing solutions are created without properly respecting the
rights of the individual parties involved, including businesses.

A balanced combination of hard science and real-world case studies, The Blockchain
Internet is a comprehensive and accessible guide to both the present and the future of
blockchain technology and how it empowers the future internet, providing a timely,
in-depth analysis of this rapid-developing blockchain world for wide audiences.
Itpresents how Blockchain, fused with similar emerging technologies, can provide the
crucial foundational technology for the future digital world by:

Accelerating data flow and data exchange/transactions to create value and
impact (true data portability) and enabling the potential value of data exchanges
and marketplaces (e.g. post-Covid global supply chain)
Protecting user privacy (Blockchain is an enabler for GDPR privacy enforcement),
empowering data privacy and sovereignty through decentralized web
infrastructure
Ensuring data security from data theft and cybersecurity attack – As the world’s
population increasingly moves online amid a global pandemic, never before was
security so essential

Blockchain-based digital currencies from the sovereign governments are also coming
into the scene, prompting tensions between online vs. offline, decentralized vs.
centralized, fungible vs. non-fungible ever more complex. Furthermore, nations are in
the process of developing blockchain industry policies to promote blockchain-related
innovation in the real economy. For example, China’s cross-border Blockchain Service
Network (BSN) promises to enable Blockchains on its platform to interact, the so-far
elusive “interoperability” that could become the magic key to the maturing of the new
data economy. The book will touch on all these topics and more.
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Blockchain Security from the Bottom Up
Securing and Preventing Attacks on Cryptocurrencies, Decentralized
Applications, NFTs, and Smart Contracts
Howard E. Poston, III

Summary
The gold standard in up-to-date blockchain cybersecurity handbooks

In Blockchain Security from the Bottom Up: Securing and Preventing Attacks on
Cryptocurrencies, Decentralized Applications, NFTs, and Smart Contracts, accomplished
blockchain and cybersecurity consultant and educator Howard E. Poston delivers an
authoritative exploration of blockchain and crypto cybersecurity. In the book, the
author shows you exactly how cybersecurity should be baked into the blockchain at
every layer of the technology’s ecosystem. You’ll discover how each layer can be
attacked and learn how to prevent and respond to those attacks in an environment of
constant technological change and evolution.

You’ll also find:

Illuminating case studies of real-world attacks and defenses at various layers in
the blockchain ecosystem
Thorough introductions to blockchain technology, including its implementations in
areas like crypto, NFTs, and smart contracts
Comprehensive explorations of critical blockchain topics, including protocols,
consensus, and proof of work

A can’t-miss resource for blockchain and cybersecurity professionals seeking to stay on
the cutting-edge of a rapidly evolving area, Blockchain Security from the Bottom Up
will also earn a place on the bookshelves of software developers working with
cryptocurrencies and other blockchain implementations.

Comp Titles
No comparable titles have been specified.

Wiley EMEA Trade Catalogue September 2022



John Wiley & Sons
9781119871088
Pub Date: 20/09/2022
$27.95/£21.99 UK/€23.90
EU/€26.90 DE
Hardcover

384 Pages

The Investing Oasis
Contrarian Treasures in the Capital Markets Desert
J.T Mason

Summary
A guided journey revealing hidden values and buried treasures amidst the
dangers facing DIY investors.

A metaphorical journey through the hot, shifting sands of the capital markets ‘desert’
to awaken readers to the urgency of the “Behavior Gap”—a chronic gap of under-
performance relative to the markets experienced by investors worldwide.

This is a roadmap of portfolio management concepts and contrarian tactics that can
turn misbehaviors, undue risks, and short-term gambles into longer-term strengths.
Through 30 chapters and four tiers, the author progressively introduces more powerful
tools & techniques used in the founding and successful management of the Oasis
Growth Fund, a North American Hedge Fund.

No matter the complexities, the material is purposeful, transparent and allows
flexibility for the reader to pursue the adventure as long as the rewards justify the
sacrifices. With pragmatic advice, insights and tomes for the ages, The Investing Oasis
is a compelling resource for new and experienced investors, alike.

Value your time at the Oasis to prepare for the adventures ahead.

Contributor Bio
Jay T. Mason, CFA, CFP (Vancouver, Canada) is an independent Portfolio Manager
registered with Fieldhouse Capital Management Inc. He has 25+ years of progressive
asset management experience with several major Canadian investment management
firms. The combination of this experience and his convictions have led him to design
and launch the Oasis Growth Fund (OGF), founded on proven investment principles,
socially responsible ethics, and a fee structure that prioritizes the investor.
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The Win–Win Wealth Strategy
7 Investments the Government Will Pay You to Make
Tom Wheelwright

Summary
In 7 Investments the Government Will Pay You to Make, Wheelwright focuses on seven
sectors of the economy that represent key government priorities and identifies specific
action steps individuals can take to reduce their taxes and increase their wealth—while
simultaneously improving both the economy and their environment. These incentives,
available to every taxpayer, simultaneously drive increased tax revenue into
government coffers...in addition to supporting its social agenda and fueling the global
economy. In this fun, easy-to-read, and entertaining book, Wheelwright takes on the
misconception that the rich are a drain on society and explains the true partnership
that exists between taxpayers and the government...no matter what the country. He
presents readers with seven investments the government wants you to make and
walks through a simple process of how to receive these benefits. In a Bonus Chapter,
Wheelwright shares an illustration of how to use government tax benefits to pay for a
Ferrari. This book tackles a complex topic, including the analysis of tax codes in 15
countries, while presenting the information in an interesting and accessible format for
the average person to understand and implement.
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Snowflake SnowPro Core Certification Study Guide
Hamid Qureshi

Summary
Prepare smarter, faster, and better with the premier study guide for
Snowflake SnowPro Core certification

Snowflake, a cloud-based data warehousing platform, has steadily gained popularity
since its 2014 launch. Snowflake offers several certification exams, of which the
SnowPro Core certification is the foundational exam. The SnowPro Core Certification
validates an individual's grasp of Snowflake as a cloud data warehouse, its architectural
fundamentals, and the ability to design, implement, and maintain secure, scalable
Snowflake systems.

The Snowflake SnowPro Core Certification Study Guide delivers comprehensive
coverage of every relevant exam topic on the Snowflake SnowPro Core Certification
test. Prepare efficiently and effectively for the exam with online practice tests and
flashcards, a digital glossary, and concise and easy-to-follow instruction from the
subject-matter experts at Sybex. You'll gain the necessary knowledge to help you
succeed in the exam and will be able to apply the acquired practical skills to real-world
Snowflake solutions.

This Study Guide includes:

Comprehensive understanding of Snowflake's unique shared data, multi-cluster
architecture
Guidance on loading structured and semi-structured data into Snowflake
Utilizing data sharing, cloning, and time travel features
Managing performance through clustering keys, scaling compute up, down &
across
Steps to account management and security configuration including RBAC & MFA
All the info you need to obtain a highly valued credential for a rapidly growing
new database software solution
Access to the Sybex online learning center, with chapter review questions,
full-length practice exams, hundreds of electronic flashcards, and a glossary of
key terms

Perfect for anyone considering a new career in cloud-based data warehouse solutions
and related fields, Snowflake SnowPro Core Certification Study Guide is also a
must-read for veteran database professionals seeking an understanding of one of the
newest and fastest-growing niches in data.

Contributor Bio
Hamid Qureshi is currently a Sr. Solution Architect focused on data-centric solutions,
including data warehouses, data lakes, and new data processing paradigms, using
cloud & on-premises platforms. He is the author of a popular course on Snowflake on
Udemy, which has helped 15,000 students understand Snowflake concepts to date.
Hamid is also a co-author to the upcoming Snowflake Cookbook. Previously Hamid has
helped deliver several complex data projects involving complex data transformations of
large amounts of data, building compelling visual stories on data, developing flexible
data models, and developing automation to replace repeated processes that transform
data. He is certified on several technologies, including Snowflake, Azure, Teradata,
Oracle & MicroStrategy, and is continually adapting and evolving to grasp the
understanding of new technologies.
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If It's Smart, It's Vulnerable
Mikko Hypponen

Summary
Reimagine the future of the internet

All our devices and gadgets—from our refrigerators to our home security systems,
vacuum cleaners, and stereos—are going online, just like our computers did. But once
we’ve successfully connected our devices to the internet, do we have any hope of
keeping them, and ourselves, safe from the dangers that lurk beneath the digital
waters?

In If It’s Smart, It’s Vulnerable, veteran cybersecurity professional Mikko Hypponen
delivers an eye-opening exploration of the best—and worst—things the internet has
given us. From instant connectivity between any two points on the globe to organized
ransomware gangs, the net truly has been a mixed blessing. In this book, the author
explores the transformative potential of the future of the internet, as well as those
things that threaten its continued existence: government surveillance, censorship,
organized crime, and more.

Readers will also find:

Insightful discussions of how law enforcement and intelligence agencies operate
on the internet
Fulsome treatments of how money became data and the impact of the
widespread use of mobile supercomputing technology
Explorations of how the internet has changed the world, for better and for worse
Engaging stories from Mikko's 30-year career in infosec

Perfect for anyone seeking a thought-provoking presentation of some of the most
pressing issues in cybersecurity and technology, If It’s Smart, It’s Vulnerable will also
earn a place in the libraries of anyone interested in the future of the internet.
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Executive's Guide to Cyber Risk
Securing the Future Today
Siegfried Moyo

Summary
A solid, non-technical foundation to help executives and board members
understand cyber risk

In the Executive's Guide to Cyber Risk: Learning from the Past to Prepare for the
Future, distinguished information security and data privacy expert Siegfried Moyo
delivers an incisive and foundational guidance for executives tasked with making sound
decisions regarding cyber risk management. The book offers non-technical,
business-side executives with the key information they need to understand the nature
of cyber risk and its impact on organizations and their growth.

In the book, readers will find:

Strategies for leading with foresight (as opposed to hindsight) while maintaining
the company’s vision and objectives
Focused, jargon-free explanations of cyber risk that liken it to any other business
risk
Comprehensive discussions of the fundamentals of cyber risk that enable
executive leadership to make well-informed choices

Perfect for chief executives in any functional area, the Executive’s Guide to Cyber Risk
also belongs in the libraries of board members, directors, managers, and other
business leaders seeking to mitigate the risks posed by malicious actors or from the
failure of its information systems.

Contributor Bio
Siegfried Moyo (Madrid, Spain) has 15+ years hands-on experience in information
security enhancing cyber resilience and managing cyber risk, from a technical and
advisory standpoint, to leading teams in information security and data privacy, to
enable business/enterprise to meet objectives and goals. He is Manager Information
Security and Data Privacy EU Region/Business Information Security Officer at Philip
Morris International l(Madrid). He is responsible for supporting markets within the EU
on information Security and data privacy for all related domains. In addition, he
identifies gaps in defences and prioritizes them based on risk in alignment. Prior to
being based in Madrid, he was Manager Information Security and Data
Privacy/Business Information Security Officer at Philip Morris International responsible
for the Middle East, Africa, and Southeast Europe.

Comp Titles
No comparable titles have been specified.

Wiley EMEA Trade Catalogue September 2022



John Wiley & Sons
9781119866169
Pub Date: 25/09/2022
$24.99/£18.99 UK/€21.40
EU/€22.90 DE
Paperback

250 Pages

Net Zeros and Ones
How Data Erasure Promotes Sustainability, Privacy, and Security
Richard Stiennon, Russ Ernst, Fredrik Forslund

Summary
Design, implement, and integrate a complete data sanitization program

In Net Zeros and Ones: How Data Erasure Promotes Sustainability, Privacy, and
Security, a well-rounded team of accomplished industry veterans delivers a
comprehensive guide to managing permanent and sustainable data erasure while
complying with regulatory, legal, and industry requirements. In the book, you’ll
discover the why, how, and when of data sanitization, including why it is a crucial
component in achieving circularity within IT operations. You will also learn about
future-proofing yourself against security breaches and data leaks involving your most
sensitive information—all while being served entertaining industry anecdotes and
commentary from leading industry personalities.

The authors also discuss:

Several new standards on data erasure, including the soon-to-be published standards
by the IEEE and ISO

How data sanitization strengthens a sustainability or Environmental, Social, and
Governance (ESG) program

How to adhere to data retention policies, litigation holds, and regulatory frameworks
that require certain data to be retained for specific timeframes

An ideal resource for ESG, data protection, and privacy professionals, Net Zeros and
Ones will also earn a place in the libraries of application developers and IT asset
managers seeking a one-stop explanation of how data erasure fits into their data and
asset management programs.
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